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Erika Eriksson
Consultant & Advisor, specializing on Business and Human Rights
Enact Sustainable Strategies

Former Project Manager at the International Chamber of Commerce in Stockholm,
Focal Point for the UN Global Compact Nordic Network
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Who 1s In the room?
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LINE EXERCISE

Sustainability Sustainability

is a fairly is a part of
new concept our strategy
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AIM WITH THIS SESSION

» Describe what the UN Global Compact is
» Explain how it works (reguirements)
» Define the business case, discuss the

value of UN Global Compact
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AGENDA

10.30-11.00 What is UNGC?

11.00-11.30 UNGC Practical
11.30-11.45 Value of UNGC

11.45-12.00 Q/A and Summing up
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WHAT IS THE UNGC? 10.30-11.00
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What is the UN Global Compact?

« The world's largest corporate sustainability
Initiative
e Established in 2000

“l propose that you, the business leaders gathered in Davos, and we, the
United Nations, initiate a global compact of shared values and principles,
which will give a human face to the global market.” Kofi Annan (1999)

A voluntary initiative to promote sustainable
development and good corporate citizenship;

A set of values based on 10 universally accepted
principles divided into 4 issue areas




OUR MISSION

| MOBILIZE A GLOBAL
MOVEMENT OF
SUSTAINABLE
COMPANIES AND
STAKEHOLDERS TO
| CREATE THE WORLD
WE WANT




UN Global Compact

Human Rights

Labour

Environment

&

Anti-corruption

1) Businesses should support and respect the protection of internationally
proclaimed human rights; and
2) make sure that they are not complicit in human rights abuses.

3) Businesses should uphold the freedom of association and the effective
recognition of the right to collective bargaining;

4) the elimination of all forms of forced and compulsory labour;

5) the effective abolition of child labour; and

6) the elimination of discrimination in respect of employment and occupation.

7) Businesses should support a precautionary approach to environmental
challenges;

8) undertake initiatives to promote greater environmental responsibility; and
9) encourage the development and diffusion of environmentally friendly
technologies.

10) Businesses should work against corruption in all its forms, including
extortion and bribery.
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PERCENTAGE OF RESPONDENTS WITH
POLICIES AND PRACTICES IN PLACE

100%

90%

80%

70%

2008 2009 2010 2011 2012 2013 2015 2017

Do you have policies or
practices in place related to:

Human Rights
Labour
Environment
Anti-corruption
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UN Global Compact - Statistics

SECTOR BREAKDOWN
OF PARTICIPANTS
A g2
TOTAL BUSINESS PARTICIPANTS ASIA SIZE BREAKDOWN €% 118
A | — © 113 1344 i L N
L | < 70 L
2015 B ant Banks
2014 N £33 161
01— ————— SLiliZ 5.106 L
o k 4,722 y
e —— COMPANIES 2,924 \ 182
2011 | G970 10 248 EMPLOYEES COMPANIES (S R A
2010 N 5334 250
2009 | 109 evpLovEes it
2008 N 5271 NORTH
2007 N - 10 AMERICA ?:25 ications
Juub :J_QU 373 vlerommunicalions
2005 I 2,107 & 1,071 273
2004 N, 1,604 COMPANIES Retail
2003 [ 904 7 “BepLovEES. 296
2002 gl 489 om Basic Resources
_Eg'g” 1131 LATIN 366 308
2000 | 43 AMERICA Travel & Leisure
2,116
OCEANIA
100
AFRICA Y —

1.3 THE UN 0

Map shows the

GLOBAL COMPACT i
IN NUMBERS

163 28% b6M 76 7448 3,056 popae

COUNTRIES WITH OF FORTUNE PEOPLE WORKING IN LOCAL COMPANIES HAVE NON-BUSINESS \ 551

UN GLOBAL 500 COMPANIES THE PRIVATE SECTOR, NETWORKS BEEN EXPELLED PARTICIPANTS \J 4/ Food® Beverage
COMPACT PARTICIPATE IN THE WORK FOR A UN GLOBAL AROUND FROM THE UN 685

BUSINESS UN GLOBAL COMPACT COMPACT COMPANY THE WORLD GLOBAL COMPACT \ onstruction & Materials

Health Care

PARTICIPANTS N\ 785

Technology
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79%

OF COMPANIES
REPORT THAT THEY
TAKE ACTIONS

TO ADVANCE THE
GLOBAL GOALS




Global Compact and the SDGs

THE UN GLOBAL COMPACT: A COHERENT
FRAMEWORK FOR SUSTAINABLE BUSINESS

The Ten Principles are the fundamental values that businesses
embed in their business strategy and operations to guide
their conduct, and the 17 Sustainable Development Goals are
time-bound targets defining the destination we have to work
towards.

Source: United Nations Global Compact Progress Report, 2017.
Business solutions to Sustainable Development

DEGENT WORK AND

ECONOMIC GROWTH
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UN Global Compact and the SDGs
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Environment o = Source: United Nations Global Compact Progress

Report, 2017. Business solutions to Sustainable
Development
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For The Global Goals



LET’S GET PRACTICAL 11.00-11.30
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How to become a signatory?

» At least 10 employees
» No illegal activities
» 2 engagement tiers (2018)
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32 United Nations

L
¢ Global Compact
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About | Mews | Signin | Translate v «

WHAT IS UN GLOBAL COMPACT? PARTICIPATION TAKE ACTION ENGAGE LOCALLY EXPLORE OUR LIBRARY
R T

AR

We’'re shaping a sustainable future. E
You need to be part of it. @ Ui

Global Compact

Long-term business success matters — and so do your workers, ) WHAT IS UN GLOBAL COMPACT? PARTICIPATION TAKE ACTION
communities and the planet. The UN Global Compact helps you do v
busi ight for all.

tep.

INTHIS SECTION ~

Application Process

We're glad you've decided to take the next step towards joining the UN Global Compact.
Please complete an application below and you will hear from us soon.

BUSINESS APPLICATION

WWW = g I O b al CO m p aCt - O rg NON-BUSINESS APPLICATION
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https://www.unglobalcompact.org/participation
https://www.unglobalcompact.org/participation/join/application
http://www.globalcompact.org/

Letter of Commitment

21.09.2015

H.E. Ban Ki-Moon
Sccrcrary-Genera!
United Natians

New York, NY 10017
Usa

Content of the Letter:

tam fleased po confirm thay G SUpports the ten pri

Inciples of the UN Globaf Compact With respeer to
htuman rights, labvor, emvironment and anti-mrrumbn. With ths
suppart the Global Com

5 cnmmitment. we
pact advanzing these principlcs, and wif} make 5 clear stap,
Commitmeng to our Stake holders and the Eeneral pubijc.

We also pladgs 1o participate ;
» Your commitment

Rxpress oyr intent tg
ement of thig

- i i the r:rwironmcnt thrnugh Dur severg| Prajects ang
at raising Aware ngss about ey i
= i in he!ping businpssag Commit tn their environme ity responsibilities
u i n te n d to . through gyr Corparate Sn:iaIRnspnnsibility ics
> How yo rinciples in
: ent the p

We recognize thae 2 key

"equiremeny for Participation in the Glohal Compact is the submissiap ofa
Cnmmum‘cation on Engagemunr [CDEJthat deseribes our organizatinn's efforts tg suppart the
- implementation of the ten principles gng to engage With the Global Compact. We SUPEOTt public
= t I O n an:n:ountabilib,' and transpamnc«,'. and thereforg Commit ty report on Progregs withi
r a n I S a the Glnba) Compact and every tyg years thereafre, according 1o the Globa| Compa
your org

» That you understand, and
will adhere to the e
reporting requirem _

Sim:::mly ¥Yours,

WNader Nakity
President

&
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What i1s a COP and COE?
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Communication on Progress
(COP)
For business participants

Communication to
stakeholders

Flexible format (integrated
report is encouraged)

Optional language

To be submitted online
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Communication on Engagement
(COE)
For non-business participants

Communication to
stakeholders

Flexible format (integrated
report is encouraged)

Optional language

To be submitted online




Communication on Progress
(COP)
For business participants

Yearly basis

Report work in all 4 issue
areas

Different levels

nited Nations SUSTAINABLE (5= A | §

DEVELOPMENT

lobal Compact

Communication on Engagement
(COE)
For non-business participants

Bi-annual basis

Report work within at least 1
of 4 issue areas

One level




How, what and when?

1. Know your deadline
2. Understand the minimum requirements and the COP and

COE Policy
3. Define what type of report
4. Define which level to report on %

Prepare your report

ly
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1. Know your deadline

SIGNATORY FIRST COP SECOND COP

April 2014 - April 2015 ! April 2016
S M T W F 5 S MT W T SMT W T R

1 2 4 5 29
B 7T & 9 1 12 3 4 5 B 7
13 14 15 16 J7 18 19 10 11 12 13 14 16
20 21 22 23424 25 26 17 18 19 20 22 23
27 28 29 3 24 25 26 28 29 30

—en
(L

-.EVery year
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2. Minimum requirements for COP & COE

1. A CEO statement of continued support

2. Description of actions in each of the 4 issue areas

(report or explain principle)

3. Measurement of outcomes / result

COP Policy >>>
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https://www.unglobalcompact.org/docs/communication_on_progress/COP_Policy.pdf

1. Statement expressing your continued support

{4

To our stakeholders:

| am pleased to confirm that reaffirms its support of the
Ten Principles of the United Nations UN Global Compact in the areas of
Human Rights, Labour, Environment and Anti-Corruption.

In this annual Communication on Progress, we describe our actions to
continually improve the integration of the UN Global Compact and its
principles into our business strategy, culture and daily operations. We also
commit to sharing this information with our stakeholders using our primary
channels of communication.

Sincerely yours,
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2. A description of your practical actions in each of
the 4 issue areas

P A

Human Rights Labour Environment Anti=eG ruption

Example 1: Example: Example 1: Example:
On a regular basis and We have a clear policy on The company has set The company has
when workers are not to use, be complicit in, goals for reducing water  developed an action pit.n
assumed new or benefit from forced consumption and / or for  to visualize risks of
assignments, all workers labour. increasing recycled water corruption, bribery or
receive safety trainings. at all workplaces. bribery. The action plan

includes minimum
Example 2: Example 2: requirements and
Yearly Human Rights The company has set obligations that the
workshop on different targets for waste company requires to be
relevant themes; reduction and / or targets taken into account in
trafficking, privacy issues, for increased recycling of  activities in high-risk
community engagement waste and continuously countries.
etc. measures progress and

goal fulfilment.
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3. A measurement of outcomes / result

Issue Area Example

* We ensure that the work environment is safe on our facilities and that wa.K2rs have access to
necessary and sanitary facilities. Number of trainings this year: XX

» We protect workers from workplace-related violence, including mental, vertbalgf d sexual
harassment or threats. 2 Roundtable-discussions has been arranged on the tGpigf 0is year.

» Take action to eliminate defects or side effects that can harm or threaten people'stivas;and
health as a result of our manufacturing practices. X amount of checks are conducteG yeaiy.

» Ensures that the company does not participate in any form of forced activity. X audits this year
* Implement and comply with current standards regarding minimum wages.
» Ensures that employment-related decisions are based on relevant and objective criterion.

» Avoid environmental damage through regular maintenance of production processes and
environmental protection systems (control of air pollution, waste, water treatment systems,
etc.)

Environment |e Crisis management system in place. Preventive activities to avoid the occurrence of any
accidents that may affect and damage the environment and health.

» Minimizes usage, and ensures safe handling and storage of chemicals and other harmful and
environmentally hazardous substances.

» Evaluates and investigates the risk of corruption in all business contracts.
» Denotes "anti-corruption” and / or "ethical business" in contract with a business partner.
» Ensures that internal procedures comply with the company's anti-corruption commitments.

Anti-
corruption
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3. Define type of report

The following formats are accepted:

A stand alone document
» Part of a sustainability or corporate social responsibility report
« Part of an annual financial report

More information >>>
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https://www.unglobalcompact.org/participation/report/cop/create-and-submit

3. Define type of report

The following formats are accepted:

"~ ~ wan i

Part of a sustainability or corporate social responsibility repo:t
Part of an diiiuai iiiaiiciai I I L

A Basic COP Template
An express COP -

More information >>>
Express COP Info >>>
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https://www.unglobalcompact.org/participation/report/cop/create-and-submit
https://www.unglobalcompact.org/library/3031

4. Define which level to report on

=

<

GC Active
GC Advanced

GC Learner

How to sumbit a COP webinar >>>
GC Active Webinar >>>
GC Advance Info >>>
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https://www.unglobalcompact.org/library/3031
https://www.unglobalcompact.org/library/3031
https://www.unglobalcompact.org/library/2981

COP Levels

4163
(12%)

2357
(7%0)

B GC Active COP

GC Advanced COP

GC Learner COP

May, 2017

DEVELOPMENT
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GC Active
fulfils the 3 minimum requirements

1. A CEO statement of continued
support

2. Description of actions in each of
the 4 issue areas
(report or explain principle)
Measurement of outcomes /
result

« GC Active Questionnaire + PDF
 Basic Template
« EXxpress COP Template
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GC Advanced
fulfils the 3 minimum requirements
+

Other additional requirements:

Implementing the Ten Principles
into Strategies & Operations

Taking Action in Support of
Broader UN Goals and Issues

Corporate Sustainability
Governance and Leadership

Ways to submit

« GC Advanced questionnaire
(additional questions + best
practice)




Requirements for Advanced COP

( Implementing the Ten Principles into Strategies &©pehations
* Criterion 1, 2
Robust Human Rights Management Policies & Procedures
e Criterion 3,4, 5
Robust Labour Management Policies & Procedures
¢ Criterion 6,7, 8
Robust Environmental Management Policies & Procedures
*  Criterion 9, 10, 11
GC Advanced < Robust Anti-Corruption Management Policies & Procedures
* Criterion 12, 13, 14

Taking Action in Support of Broader UN Goals and Issues
e Criterion 15, 16, 17, 18

Corporate Sustainability Governance and Leadership
*  Criterion 19, 20, 21

\ More info >>>
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https://www.unglobalcompact.org/library/2981

Requirements for Advanced COP

icn &: The COP describes effective monitoring and evaluation mechanisms of labour prinn:‘.?s integratiocn

relevant policies, proecedures, and activities that the company plans to undertake to fulfill tlfl

ri
including geals, metrics, and responsible staff @ %

System to track and measure performance based on standardized performance metrics

I:I Dialegues with the representative organization of workers to regularly review progress made and jointly |dent{ )
prigrities for the future

Dﬂudits or other steps to monitor and improwve the working conditions of companies in the supply chain, in line with
inciples of internaticnal labour standards

I:I Prgcess to positively engage with the suppliers to address the challenges [i.e., partnership appreach instead of
corrective approach) through schemes to improve workplace practices

Cwtcomes of integration of the Labour principles O

Cther established or emerging best practices

At least one
best practice
must be given
to meet
requirements

beveommient OwALS
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5. Prepare your report

Consider:
How much time do you need to report?
What indicators do you need to measure and/or collect on a
regular basis during the year to report outcomes?

Do not wait until the last minute. This requires time
and preparation

Do you need ideas? Use UN Global Compact Management
Model and the Global Compact Self-Assessment Tool
Review your report using our checklist

UNGC Management Model >>>
UNGC Self-Assessment Tool >>>
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https://www.unglobalcompact.org/library/235
https://www.unglobalcompact.org/library/235

Submission practice

Webinar: Submission of COP >>>
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https://www.unglobalcompact.org/library/2961

United Nations
Global Compact

About News Dashboard | Translate =

WHAT IS UN GLOBAL COMPACT? PARTICIPATION TAKE ACTION ENGAGE LOCALLY EXPLORE OUR LIBRARY

-
o

United Nations Global Cnmpéct

Dashboard
Login

Remember me &l

Forgot your username or password?
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oML Contacts | Logo Request:

4 #* Edit your organization's profile )
Organization Details Contact Information

Participant ID: 49649 Highest Level Executive: Mr. Contact Person
Status: Active Contact Point: Mr. Contact Person
Participant since: 2008-01-29

COP Due Date: 2013-12-03

Organization Type: SME

Ownership: Private Company

Sector Support Services

Employees: 10

Country:
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Overview Getting Started Contacts Logo Reqguests

< ED:: New Communication on Progress

I —
Published Title
2011-01-31 2010 Communication on Progress

Status

Approved

Differentiation

Learner

Actions

[d
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Instrudiions

Cycle Adjustrment Drrafis

Please choose among the following options to publish your COP on the Global Compact website

Express

Basic

GC Active

GC Advanced

Grace Letter

Cycle Adjustment

Contains three yes-or-no guestions. Thi

empioyeas who have minimal reporing c

[
=

on is designed for companies wilh less than 2

if your company 15 new to sustainabiity reporing. this template will guide you in creating vour COP

Your repor fulfills the hree minimum reguirements for the GC Active level and you are not aiming to

s lker = = =ik
U TOr e L Advancadg leve

Your COF meels e GO Adive level requirements and the GC Advanced crena

Request a 90 day exdension o your COP deadline. A leltér explaining the reasons for the request musl

SUbmilt a one-ime deferral of up to 11 montns 1o akign your COF deadling with your Company's

nited Nations

lobal Compact
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Basic COP Template

1. 2.

Submitting a Communication on Progress (COP)

» Human Rights . ')

Jy— Whiat s the time period covered by the COPT
instructions  Express [EECERl GCActive GCAdvanced GraceLetter  Cycle Adustment  Drafts v

» Environment

Stan date End date

Submit a Basic

" v Aanl v | 015 v Apnl v | | 2016 v /
Smaller and less experienced companies can complete this template to create their COP. Translations of the template are -
currently available in several languages. Please note that the COP submission can only be completed through the web-based Staterment of conlinued support by the Chiel Executive Officer /
template.

hiat C nised suppan i he Gilat t o

« Arabic « German « Russian 18 ¢ T ‘

« Ghinese « Japanese « Spanish

+ English + Korean « Turkish + | Sunpested topcs.

« French » Portuguese e )

Submit a Basic COP here v,)

3. 4.

Communication on Progress
Communication on Progress

Coverage of the fou insun areas

[Sesswpem— Anti-Corruption

Hurman Rights Labour Artl
et Yes ver Yea
= Princighe 10 - Businesses should work against all forms of comuption, Incuding extortion and bribery o Mo o Mo

Axsassmant, palicy and goats

Muasurement of outcomes for any of the above iaus sreas

Subit your COP

Yes
Dwszrgman of Tha FEavANCS of ANT-ECMURREN Tor e company fA. RTILCATURNON fk-RAKETAeT). Dassrnnon of poieis, punie Ha
pommitments ard company goals on anth-comuption

+ | Suggested topics...

After creating your COP using the Basic template. your COP wil [
Plouse indicabs how olee you wil sharg the GOP Girectly with stakehcicens:

8 On the U Global Compact website only
] COP will be mae sasily scoessibie to all interested parties on company websito

=1 GOF In actively diFtriiuted o all key stakohoicers (5., ivesions, smployes, conswmers, lecal Gammuniy)
} Bath bj and e}

Implementation

(@) caneal Subme
Duscription of concrete actions to implement anti-comuption policies, sddress antl-comuption risks s respord o incidents

+ | Suggested toplca..,

L ¢,
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GC Active COP

Submitting a Communication on Progress (COP) Communication on Progress ') X
. v
Goneral Iomatan (

Instructions  Express  Basic [cloflal-30 GC Advanced Grace Letter ~ Cycle Adjustment Drafts m /

Submit a GC Active The Cammunication on Progreas is in the follawing format:

A COP must contain the following three elements to meet the GC Active level requirements: -] g’““:ﬂ“""" dooument ‘/
et of & n rapan
Part af an sanusd finassis]) repas '

v CEO statement of continued support for the UN Global Compact and its ten principles Exruss COP
v Description of actions or relevant policies related to Human Rights, Labour, Environment and Anti-Corruption
What In tha time pariod coversd by your COPY

+' Measurement of outcomes

Saart dsts End date
Submit a GG Active COP here April v 1 Ao 8 Eme [ )
B L g, STy iy ot o on Gl Cemoactamd v
Yoa
Ne
3 ® Communication on Progress 4' . .
Communication on Progress

P ———
‘ Subemet your COP ’ Does your COP contain actions, Dalicles, related to the following Issus areas?
Required: upload the COP as a PDF file

[+] Create a POF file -

[} Acditional POF file

S Heuman Rights Labour Emaronment Anti-Corruption Submit your COP

o o Y o Y= o Yo
Mo No Mo No

of outoomes Slustrating the degree 1o which

Does your COP andior
targeta/performance indicators wers matT
R

No

Optional: provide a link to your web-based COP. The link should be in the format 'http://company.com’

Haw toes your s COP with
you Language
) Through the LN Global Compact website only English s
© b COP is casity accossible to all interested partes jo.g. via s website]
) COP is actively distibuted 1o all Key stakeholders [o.0. Investons, employeds, consumers, looal community)
o) Both bj mnd <

@ Cancel Submit )

L ¢,
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GC Advanced COP

1. 2.

; Submitting a Communication on Progress (COP)

Mmipteirenting the, .,)... inta Mratagies & Operations

Instructions ~ Express  Basic GG Active NeloEWIELGIN Grace Letter  Gycle Adjustment  Drafts Communication on Progress

Submit a GC Advanced
| | ACOP must meet the 21 GC Advanced criteria (pdf) to achieve the the GC Advanced level. To meet a criterion, the COP must
cover at least one of the listed best practices.

( Submit a GC Advanced COP here

Y
e@r R
k United Nations Global Compact

6. _

O Additional POF Rl

Gonoral
Informiation

» Gategy

Optionak provide a link 1o your web.based COP, The link shoukd be in the format ‘Wit www. company,com

Language
Engliah

Contact bformation

Bz

nited Nations
lobal Compact

A GOALS
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COE

2 Communication on Engagement
L]

1. Submitting a Communication on Engagement (COE) »
|
y

[ cen

Introduction EEEeISETLLEETGLNE Grace Letter  Reporting Cycle Adjustment  Drafts Communication This
St your COE 4

Submit a COE Pinasa antors short 1 for your sumizsion

Information

Communcanon an Engageran
Submit an electronic version of your COE (preferably a PDF file) and an optional link (URL) to

the web page that contains the COE. /,
Submh a COE /’ '

© Stand alone document
Part of an annual (financial report

o e e ’
‘What Is the time period covered by your GOET v,)

Stat date. End datn

May %) [a0E ¥ My 3| 2018 3

3. 4.

Communication on Engagement . .
Communication on Engagement

Does your COE contain a statement by the chief axscutive or for th
and renewing pa pa o the inftiative
General Information
[ B Required: upload the COE as a PDF file
Na Save Draft

Submit your COE

COE containg a descrigtion of the practical sctions that ths organization has taken 1o suapon M Gisbal Compact and 1o + | Create a PDF file

The
engage with the initistive.

Engage with Global Gompact Locsl Networks Additional PDF file

Join andior pe projects P

Engage companies in Global Compaot-related Issues
Optional: provide a link to your web-based COE. The link should be in the format 'http://company.com’

Join and/or supaer spacial Initiatives and wark straams

Provide 0 companies ogn Language
English

-

Participate in Giobal Compact global, and local events

Qthar 3ctions 16 JWEPCN the Global Comaact and 10 8AJage Wih the Inisiative

Does your COE includa qualitative andior qus: t the degres to which
targety/performance indicators were met? @ Cancel Submit

Yo
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& %,

S\ % i i SUSTAINABLE
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Modifications of deadlines

Grace Period:

 In case of a foreseeable delay in submission
90 extra days

 Provide an explanation

e Submitted online

Adjustment Request:

 For organisations that wishes to align their COP submission with their
reporting cycles

« Can only be requested once

« Requested online

PO
z C“\"& United Nations
)

N !5_'1; Global Compact




Modifications of

deadlines

Submission of Grace Period and / or Adjustment Request

Logo Requests

Publshed Title Status Differentiation Actions
2014-06-05 Communication on Progress Approved samer
1-31 2010 Communication on Progrs Appravad samer

beveommient OwALS

17 GOALS TO TRANSFORM OUR WORLD

Please choose among the following options to publish your COP on the Global Compact website

Express or companies with less than 250
Basic If your company is new to sustainability reporiing, this template will guide you in creating your COP.
GC Acfive m requirements for the GC Active level and you are not aiming to
GC Advanced Your COP GC Active level requirements and the GC Advanced criteria

Grace Letter g. A lefter explaining the reasons for the request must

your COP deadline with your Company’s

Cycle Adjusiment




Global Compact Logo

WE SUPPORT

This is our Communication on Progress
in implementing the principles of the
United Nations Global Compact and
supporting broader UN goals.

COMMUNICATION ON We welcome feedback on its contents.
PROGRESS

More info & Policy >>>
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https://www.unglobalcompact.org/participation/getting-started/brand-guidelines

THE VALUE OF UNGC 11.30-11.45
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How does your company benefit from sustainability reporting?

60%

HELPS INTEGRATE CORPORATE
RESPONSIBIILITY COMMITMENT

/ INTO BUSINESS OPERATIONS
50%

DEMONSTRATES ACTIVE
PARTICIPATION IN THE UN
GLOBAL COMPACT

40%

30% PROMOTES INTERNAL INFORMATION
SHARING AMONG DEPARTMENTS

, ENHANCES COMMITMENT BY
20% THE CED

ENHANCES STAKEHOLDER RELATIONS
10%

PROVIDES INFORMATION
FOR INVESTORS TO
EVALUATE SUSTAINABILITY

0% PERFORMANCE
2009 2012 2017
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VALUE OF UN GLOBAL COMPACT

A win-win for business and the society

Increase trust in the com- |
pany through a commit-
ment to sustainability |

Universal nature of
the principles

Promotes action on sustain-
ability within the company
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" 4T%

30%

Figure 39: To what
extent has participation
in the UN Global
Compact helped advance
corporate responsibility
within your company?

16%

3% 3%

== |
No Impact Minimally helped Moderately Significantly Advancement
advance efforts helped advance helped advance would not
efforts efforts have happened
without being a
participant
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Discuss 2&2

»Which are your reasons for engaging in
the UN Global Compact?

»What is the added value on short and
long term?

» Are there any drawbacks, why?

United Nations

o
\\@’ 4 Global Compact
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VALUE OF SUSTAINABILITY REPORTING

Figure 1: Ways that sustainability reporting provided value

Improved reputation

Increased employee loyalty

Reduced inaccurate information about the
organization's corporate social performance

Helped the organization refine its corporate vision or strategy

Increased consumer loyalty

Led to waste reduction within the organization
Improved relationships with requlatory bodies

Monitoring long-term risk and improving long-term risk management

Led to other forms of cost savings within the organization

Helped the organization to take measures to
increase long-term profitability

Improved access to capital

Preferred insurance rates

20 40 60

Percent of respondents

Ernst & Young: Value of sustainability reporting. 2014.
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Toolbox Action Platforms

Beginning in 2017 we are offering a new portfolio of Action Platforms to advance
business activities and outcomes in relation to the Ten Principles and the SDGs.
Developed in consultation with LEAD companies, Local Networks, UN agencies and
relevant partners, Action Platforms fill emerging gaps in advancing the SDGs. They are
tailored for up to 40 companies and require a fee.

LEARN ABOUT OUR NEW PLATFORMS

Practical Tools & Resources

The new global goals will require companies to work more strategically on sustainability
— from goal setting, to measurement and reporting. Our library contains over 200
resources, all searchable by the SDGs relevant to your business.

5 United Nations evmomme: GsALS
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Toolbox

The UN Global Compact helps companies shape their corporate sustainability
approach based on our Ten Principles and the UN Sustainable Development
Goals (SDGs). In 2017, we will offer an extensive toolbox - including best
practice resources, executive briefings, new action platforms and events -
designed for companies anywhere along their sustainability journey, from
beginners to leaders. Together, we can Make Global Goals Local Business.

» @1 J"-lr

HUMAN RIGHTS DECENT GEMDER ANTI-CORRUPTION
WORK EQUALITY
N v @
PEACE HUMANITARIAN FOOD CLIMATE
ACTION & WATER ACTION
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Thank youl!

Erika Eriksson
Enact Sustainable Strategies

erika.eriksson@enact.se
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UN Global Compact IS NOT

...a regulatory authority

...a substitute for regulation at the national
or international level

e ...a UN seal of approval or label
e ...a PR exercise

United Nations

o
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There are so many useful
materials in the website.

What is the must
important to read for a
beginner?

- The 10 principles ()

- Basic Guide to COP ()
- What youcando ()

Are there differences

What

requirements are
there for staying
as a participant?

COP

- how to ensure
compliance?

- How to leverage
COP as opportunity

AN

What does it means to
be a more than a basic
signatory?

Expectations?

See slide 29-32

What requirements are
there for who is allowed
to join?

See slide 13

nited Nations

between the Nordic
countries when it comes
to engagement?

No, in general the level of engagement
is similar in all Nordic countries. When
it comes to engagement of different
companies it can of course vary

depending on a number of factors. But
in general, the companies in the
Nordics are seen as vary active in the
UNGP context.

What support, and where to find
it can | utilize that UNGC have
(for a small enterprise)?

- There are a number of COPs submitted
by SMEs that one can access via UNGPs
website. They serve as a source of
information and inspiration for others

- How to engage and Support SME
Suppliers in their commitment to
sustainability ()

- A guide to Traceability for SMEs (

SUSTAINABLE S,
DEVELOPMENT G-m-ALS
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https://www.unglobalcompact.org/what-is-gc/mission/principles
https://www.unglobalcompact.org/library/305
https://www.unglobalcompact.org/take-action/action
https://www.unglobalcompact.org/library/2771
https://www.unglobalcompact.org/library/4381
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